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Farmers' Market Nutrition & Coupon Project 2009

Capacity Building

In 2009, a great deal of emphasis
was placed on supporting CSB
projects that provided concrete
cooking andskillsbuilding activities.
This emphasis leveraged significant
support for skill development and
helped shift the project from a
income supplement project to a
capacity building project. In 2009,
all projects provided regular skills
building, including:

¢ talks on nutrition,
e cooking classes,
e canning classes,

e gardening or compositing
workshops,

e purchase of cook books to share,
e visit from dieticians,
e trips to local farms; and

* many other health and nutrition
related activities.

This project has significantly
expanded community capacity
for food security. Of those who
responded to the evaluation survey,
96 percent of coupon respondents
felt the project was important in
their community and 99 percent
would recommend having the
project in other communities.

In fact, participants are also
beginning to take leadership roles
in promoting food security. Green
groups have evolved, participants
are beginning to develop their
own community gardens, and
participants are beginning to
teach specific cooking skills in their
projects. Participants are doing bulk
buying, clearly showing that the
FMNCP is achieving social change
in awareness and behaviour. This
change can expect to achieve long-
term change in population health
indicators if families continue to
access these types of support.

Conclusions

e Low income pregnant women
and families with children are
more likely to purchase locally
produced food with coupon
supplements than without.

e CSB programs with active skills
building sessions build capacity
for nutritious eating and capacity
for involvement in food security.

e Community capacity for food
security is expanding, laying the
foundation for new models.

e Literacy and isolation are key
health issues amongst pregnant
women and families with low
incomes.

This overview has clearly shown
that the FMNCP is achieving
social change in awareness and
behaviour. This change can expect
to achieve long-term change in
population health indicators if
families can continue to access
these types of support. However,
the program is seriously at risk.
For the capacity that has been
built to be sustained, the program
must continue in some fashion. The
capacity that now exists opens the
doors to other opportunities. To
date, funds have not been secured
to continue the FMNCP, and the
2010 season is currently on hold.

[Project Summary & Evaluation Findings]

at the Farmer's Market every
single time I've gone. I'm
surprised to discover the sense of
community such a thing can bring
into people's lives."

Original report by Coyne & Associates
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"Another eye opener about using

the market was this: when | went on
Saturday, | saw a nice bunch of carrots
(with the greens still attached), but
didn’t end up buying them. The next
day, | decided | needed to pick up
some more veggies and so went to [a
grocery store], which is nearby. | saw
the “same” bunch of carrots, but was
shocked that they came all the way
from the States. | would have thought
they [the grocery store] would at least
use local growers during the summer,

when local fruits and vegetables are

abundant here."
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